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COGNITIVE CONSTRUCTION OF MULTIMODAL ME HOR
AND METONYMY IN CITY IMAGE PROMOTI@L’FILMS

As a prominent feature of modern society, muIti-mod@rwomenon attracts more and
more attention. City image promotion discourse also gr Ily adopts non-verbal modal
symbols such as images, colors and sounds to present¥’th&all-round features of the city. This
paper, taking the promotional film Hello Yinchuan %ﬁmple, discusses the construction of
cognitive meaning in multimodal discourse from@u pective of multimodal metonymy and
metaphor. It is found that non-verbal modes, s images, sounds, colors, expressions and
movements, endow things with vividness structing multi-modal metonymy modes, such
as space part instead of whole and core la%er instead of organization, the characteristic charm
of the city in history, culture, scie nd fechnological development, economic construction
and social life is displayed, whwh{ constructs the positive city image of Yinchuan.
Myﬂbmwwoaaﬂbnoc b qbenomeH 6 JIUHSBUCMUKE U CMUIUCmMuUKe npuejexkaent
amHoM OUCKYpce 6ce uiupe UCNONIb3VIOMC HegepoaibHble
MOOQIbHBIE  CUMEBOIbL 0 € KdakK u306pa9fcele yeema u 36yKU, ymoowl npe()cmaeumb
68CeCcmopoHHUe oco ugcmu obvekma. B O0annou cmamve Ha npumepe pekiamHozo uibma
«Hpueem HHK J cyofcdaemc;z nocmpoeHue KOCHUNMuUBHO20 3HaA4eHusl 6 My]lbmuMOdd/leOM

ouckypce ¢ m 3PeHUsL MYTbMUMOOANBHOU MEeMOHUMUU U mMemacghopbl. [lymem nocmpoenus
MYTbMUMO bIX PENCUMO8 MEMOHUMULU, MAKUX KAK YACHb BMEeCmO YelN020, QyHKYUs 8Mecmo

UIRANOOUEepKUBAEmMCs XapaKmepHoe 04aposanue 20pood ¢ MOYKU 3PeHusi UCMopul,
AVYHO-MEXHUYECKO20 DPA36UMUsl, YMO SPKO KOHCMPYUpyem HOZUMUGHLLL 00pa3

According to cognitive linguistics, metaphor and metonymy are the cognitive
echanisms for human beings to know the world, express their thoughts and construct their
meanings. Metaphor is a cross-domain mapping between two domains, while metonymy
IS cognitive prominence in the same cognitive domain. Metaphor and metonymy exist not only
in language modes, but also in non-language modes such as images, sounds, colors and actions.
As a representative figure of multimodal implicit metonymy research, Forceville defines
modality as a symbolic system that uses senses to construct meaning, and holds that besides
written symbols, images, verbal symbols, gestures, actions, sounds, music, smells, tastes,
contacts, etc. can all participate in the construction of metaphorical meaning [1, p. 24].
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Therefore, metaphor can be divided into two types: monomodal metaphor and multimodal
metaphor. The former refers to metaphors whose source domain and target domain are
presented by only one modality, while the latter refers to source domain and target domain.
Cognitive linguists represented by it believe that the perfect study of implicit metonymy should
be multi-modal study [2, p. 12]. In multimodal discourse, symbols from different senses work
together with the audience, which can fully mobilize the synergy of various senses, convey
richer emotions and be more easily accepted by the audience. Metaphor and metonymy
constructed by linguistic and non-linguistic modes are naturally vivid, intuitive, dynamic and
narrative. At the same time, they also pay attention to the important role of metonymy and th
relationship between metaphor and metonymy. Metaphor and metonymy are
intertwined [3, p. 125]. Whether metaphor exists or not, metonymy must exist, and

is a necessary prerequisite for metaphorical meaning construction [4, p. 329].

The study of multimodal metaphor and metonymy provides a new p Bctive and
analysis dimension for multimodal discourse analysis. Domestic researc 0 Itimodal
metaphor and metonymy started relatively late, but developed rapidly. Lit view shows
that domestic research focuses on theoretical introduction and analysis of @T\Odiﬂ metaphor
and metonymy in specific genres. Among them, advertisements and political cartoons are the
most concerned. In addition, a few scholars have studied the natlélmage promotion films
and sports events promotion films from the interactive relationshg between metaphor and
metonymy [5, p. 130]. This paper takes the Yinchuan city i a&omotion film Hello Yinchuan
as an example, in order to deeply understand how the it ge promotion discourse uses
metaphor and metonymy to convey the author's intenti d

Yinchuan is the capital city of Ningxia Hu
In recent years, Yinchuan City has taken the ini to integrate into the national «the belt
and road initiative» construction and openin unswervingly implemented the strategy
of opening up. At present, Yinchuan city has eStablished international friendship city or friendly
exchange city relations with 36 foreign\cities, and various departments and enterprises
of Yinchuan city have established co eratl e relations and trade exchanges with 160 countries
and regions such as France, the U ates and Russia. In order to build and make good use
of the external publicity platfor S actively shape and maintain the image of Yinchuan city,

win audience recognition.
opomous Region in northwest China.

the Foreign Affairs Office qf an Municipal Government produced the promotional film
Hello Yinchuan in both Chi d English, taking this opportunity to widely carry out external
publicity, display the i f Yinchuan and enhance the international and domestic popularity
of Yinchuan city. ?

On Marc 021, Hello Yinchuan with a total length of 9 minutes and 38 seconds
was ofﬁmally»ﬁ The film started preparation in July 2020, and took 8 months to complete
shooting and{pko ctlon It can be described as a journey of «Charming Yinchuany. The film
include aintings, Shuidonggou Ancient Human Cultural Sites, Helan Mountain, wine,

d 0ji berry and other elements, showing the characteristic landscape and unique

pXperiencing green development; Hello, Yinchuan, an open and inclusive city. The first section
Q mainly introduces the interweaving and integration of historical civilization and modern

culture; the second section mainly introduces the characteristic cultural inheritance of Yinchuan
city; the third section mainly introduces the living environment of Yinchuan city and focuses
on highlighting happiness; the fourth section mainly introduces the harmonious coexistence
between man and the natural environment, highlighting that the natural environment benefits
Yinchuan and brings rich products to Yinchuan; the fifth section mainly introduces Yinchuan's
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speeding up of high-quality development, its opening achievements and rich elements, and
shows the charm of Yinchuan to the world.

This promotional film is not only a display of Yinchuan's city image, but also an invitation
letter, just like the sentence «Yinchuan is reaching out towards the whole world» at the end of the
promotional film, Yinchuan is inviting friends all over the country and the whole world.

Metaphor uses source domain to conceptualize target domain. Metonymy allows people
to substitute one entity for another in the same cognitive domain. Cognitive linguists generally
believe that metonymy is a more basic cognitive mechanism than metaphor, which is not only the
premise of metaphor, but also restricts the characteristics and attributes of metaphor mapping
Like metaphor, metonymy can be embodied in modal symbols such as language, image, ¢
and sound, and the key to its recognition lies in the reasoning of the concept or comp
referred to by the source domain, i.e., the concrete picture. There are many metonymi
Yinchuan, and it is particularly important to understand the history and culture of when
recognizing these metonymies. Because dynamic images have strong appeal, can lead
to the audience's transfer from thinking to feeling and from intuition to ING, “almost every
picture in the film has some meanings, and these meanings are based on n@rj/my, a cognitive
reasoning mechanism. Based on the classification of metonymy types proposed by Piersman and
Greeraerts [6], the main metonymy models in Hello Yinchuan are cI@eﬂ.

Types of Multimodal Metonymy in Hello Yinchuan: the gpatra¥part represents the whole
(Symbolic buildings (Phoenix Monument, Phoenix Bri@core factor representation
organization (Drum Tower, Rock Paintings, Yinchuan Tr nal Culture); a single entity
represents the whole (riding, running, morning exercis hi, skateboarding and skiing High
buildings, Urban Greening); behaviors represent {Cipants (running, jumping, clap one’s
hands); entity representation feature (Phoenix, Pi eauty. Unity, Development).

Zhang Hui pointed out that the source of metonymy is highlighted by visual,
auditory or other modes, and its recognitiomidepends more on context and encyclopedic
a

background knowledge [3, p. 125].

The representative institution ofﬂc e factor is the metonymy pattern with the highest
frequency in the film. The silk pair(:g, aper-cutting, clay tile plastic, chop suey, Sanzi, deep-
fried dough cake, eight-tregsures-tea, etc. appearing in the film are all representatives
of Yinchuan traditional cult customs and highlighting Yinchuan characteristics; Haibao
Tower, Drum Tower, Shuyi ou Ancient Human Cultural Site and Rock Paintings reflect
Yinchuan’s long histo ols, students, libraries and bookstores show Yinchuan’s emphasis
on culture and edu ; Science and Technology Museum, smart tourism, transportation and
logistics are ts of Yinchuan’s modern high-tech level. These pictures cooperated in

many aspects uitd the image of Yinchuan, which not only showed the audience the rich
traditional _ ctMure® of Yinchuan, but also presented the modernization of Yinchuan and
evelopment concept of Yinchuan. Riding, running, Tai Chi, skateboarding and

mlture in Yinchuan, the visual images of the characters in the film, such as smiling faces and
dicated expressions, and body language, such as taking pictures, clapping, waving arms and
jumping, map their meanings through the metonymic model of entity generation characteristics
and actions representing participants’ attitudes, expressing approval, harmony and friendship,
and conveying happiness and hope.

Metonymy provides the foundation for the formation of metaphor in the process
of multi-modal cooperation, and to some extent assists and supports the conceptual structure
of metaphor. For example, based on the metonymy that a single entity represents the whole,
the sports scenes such as riding, running, Tai Chi, skateboarding and skiing presented in Hello
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Yinchuan can build the foundation for the concepts such as «sports are healthy» or «sports are
vitality», thus forming a multimodal metaphor of «Yinchuan is a healthy and energetic persony.
The multimodal metaphors based on metonymy of entity representative features include
«Yinchuan is like the rising sun», «Yinchuan is like a soaring phoenix» and so on. The urban
buildings reflected in the sunshine and the high-rise buildings standing behind the soaring
phoenix represent that Yinchuan is under construction and developing.

However, the theme expression of the promotional film actually revolves around a core \
metaphor, that is, «Yinchuan is like a phoenix, and the development of Yinchuan is like the
process of the phoenix taking off». In folklore, Yinchuan city is also called “Phoenix City.”
Legend has it that in ancient times there was a phoenix symbolizing happiness and good fo
which flew from the south of the Yangtze River to the northwest of China. In order,
foreign invaders and protect the people here, Phoenix transformed itself into Yinc
Is said that the Drum Tower in the old city of Yinchuan is the head of Phoenix, t
and the North Tower are its strong legs, and the Yinjia Canal flowing between(th city and
the new city is its blood. The inspiration of the designers of Phoenix M comes from
this folk legend, and the Phoenix on the top of the monument symbolizesithe unity, friendship
and happy life of people of all ethnic groups such as Hui and Han in Yinchuan. Phoenix is the
symbol of Yinchuan’s urban temperament-beauty, vitality, develomt,’unity and friendship.
The Phoenix Monument and Phoenix Bridge at the beginnia 0 promotional film, the

Phoenix Park and the Phoenix light and shadow rising fr lan Ridge, the elements of
«Phoenix» are everywhere in the whole promotional film h symbolizes the charm and
development of Yinchuan.

The analysis shows that Hello Yinchuan take opymy and metaphor as the cognitive
framework, and mainly uses symbolic modes s ages, colors and sounds to shape the
city image and development goals of Ymc u ich is vivid and convincing. The main
metonymy types in the film include spatial part\gpresenting the whole, core factor representing
the organization, single entity represenun%he whole, action representing the state and entity
representing the characteristics myJsuggests metaphor, which provides a basis for the
recognition and interpretation of rviu r and forms the interaction between them.

In the Work Report ofgYinChuan Municipal Government in 2021, the development
orientation of Yinchuan cit %ﬂd a demonstration city in the pioneer area of ecological
protection and high-qualit pment in the Yellow River Basin during the 14th Five-Year Plan
period was clearly ard, and the goal of high quality, modernized governance,
internationalized city=ahd ecological gardening was established. Under this background, it is of
theoretical and p S|gnificance to study the cognitive construction of multimodal metonymy
and metaphor vg an city image promotion discourse. On the one hand, this study can expand
the applicatiogmngf Multimodal metaphor theory, and provide an example for extending multimodal
metaph y 1o the study of city image promotion discourse. On the other hand, it is helpful to
undt@ e use and presentation of non-verbal modes such as images, sounds and colors in the

cityimage promotion space, and to promote the dissemination of Yinchuan urban construction
0 and values through the analysis of metonymy and metaphorical cognitive construction
cess, so that domestic and foreign audiences can have a deeper understanding of the
aracteristics of Yinchuan city image in the new era, enhance the international display of Yinchuan

city image, tell Yinchuan stories well and spread Yinchuan voice well.
References
1 Forceville, C. Multimodal Metaphor / C. Forceville, E. Urios- Aparisi. — Berlin :
Mouton de Gruyter, 2009. — 240 p.

101



2 Pan Yanyan. A Study on the Cognitive Mechanism of Multimodal Discourse / Pan
Yanyan, Zhang Hui // A Case Study of Chinese National Image Film Angle. Foreign Language
Studies. — 2013 — Ne 1. — P. 9-15.

3 Zhang Hui. Cognitive Metonymy / Zhang Hui, Lu Weizhong. — Shanghai : Shanghai
Foreign Language Education Press, 2010. — 254 p.

4 Waugh, L. Metonymy first, metaphor second: a cognitive-semiotic approach
to multimodal figures of thought in co-speech gestures / L. Waugh // Multimodal Metaphor /

J. Forceville, U. Aparisi. — New York : Mouton de Gruyter, 2009. — 401 p. \

5Wang Xiaoping. Study on the cognitive mechanism of multimodal propagand v
articles / Wang Xiaoping, Liang Yanhua // Journal of Chongqing Jiaotong University (S@C
Science Edition). — 2015. —Ne 6. — P. 130-135. %

6 Peirsman, Y. Metonomy as a Prototypical category/ Y. Peirsman, D. erts //
Cognitive Linguistics. — 2006. — Ne 17 (3). — P. 269-241.

©
VIIK 811.111'38 O

O. B. lllgepoa

Q-
MMPATMATHYECKHA MOTEHIUAJ AHTJIMACKOI'O TEKCTA
OPUIHNAJIBHO-AEJOBOT A

Cmamus noceawena npazmamuyeckomy acn 2NIUICKO20 MeKCma 0PUYUaiIbHO-
denosoco cmund. B Heli paccmampuearomcs NOHAMUS, KAK «NpazmamudecKuil
aghghexmy, «npazmemay, npacmamuyeckuil u MUBHBIL ACNEeKMbl C108d, CNOCOObl UX
nepesooa u cneyuguka nepesooa NeKCuKku o bHO-0€108020 CMUJISL AH2TUUCKO20 S3bIKA.

Kpome moeco, paccmampueaencsl OYeHOUYHoC KAK KOMNOHEHmM KOHHoOmauuu, NoHsAMuUUHoOe
noJjie cjioea u 6jauAiAHue CURmdAaKcuca Ha 00 IeKCUKU.

CoBpeMeHHbIN 3Tan paSBI/% HTBUCTHKHU XapaKTEpPHU3yeTCs 0COOBIM MHTEPECOM K
npobiieMaM peueBOl KOMMYHHKAIIM¥ U PEYeBOTO0 B3aUMOJICHCTBHUS KaK €€ COCTaBISIOIICH.
Uepes peub MOKHO BIHSTH Y ¥ 9yBCTBa CJIyIIATelIs, MOOYKIaTh €ro K IeHCTBHIO.

C odurmanbHO-1 CTHJIEM OOIIEHUSI MBI CTAIKUBAEMCSI TIOCTOSTHHO, TTOCKOJIbKY
MMEHHO K J3TOMY CTHIBONOTHOCSTCS BCE JENOBBIE JOKYMEHTBI, MOATOMY Ba)KHO 3HATH
OCOOCHHOCTH ATOLQmCH{IIIS, €r0 3aKOHOMEPHOCTH. YMECTHO HCHOJb30BaTh T€ WM HHbBIE
A3BIKOBBIE  CPE c@ 3HAaTh 3aKpPEIUICHHBIE HOPMBI CJIOBOYIOTPEONeHUs — HOpMa
COBpGMCHHOF& TBa. COCTaBIAIONIEMY TOT WJIM WHOW JOKYMEHT HEOOXOIUMO 3HATh
CyMMY PEKBUBKTOB, UX B3aMOCBSI3b U IMOCJIEA0BATEIILHOCTD N3JI0KEHUSI.

€ "BO3JICHCTBHE CIIEyeT pacCMaTpUBaTh B KOHTEKCTE MpParMaTHUKH, KOTOpas
OHI/IC. i T€ S3BIKOBBIE CPEJCTBA U peEYEeBBbIC OOpa3Ibl, KOTOPHIC HCIONB3YIOTCS s

BO3 BUs Ha MBICITH, YYBCTBA, BOJIO M, KakK CIIEJICTBHE, HA IMOBEJACHHE MAPTHEPOB IO
fr0. J[ns1 MTUHTBUCTUUYECKON MparMaTUKH, pacCMaTPUBAIOIIEH peueBoe OOIIeHHEe Kak
HY W3 (OpM IIeJIeHANPABICHHOW JEATEIbHOCTH, E€CTECTBEHHO CTPEMJICHHE BBISBHUTH
%XaHHSMIﬂ, 06ecnqu/IBa}0H11/1e YCIICUIHOCTh PEYCBOIro BOS}ICP'ICTBI/ISI, TO €CThb OOCTHUXXCHUC
Q TOBOPSIIIAM OTIPEICIICHHBIX TISIICH.
TUNUYHBIME JIGKCHUECKUMHU cpeicTBaMu odopmiieHus o(UIIMaTbHO-AETOBOTO CTHIIS
ABISIOTCS (DYHKITMOHATLHO OKpAIlleHHasl JeKCUKa (uUckadicamv, 0Onpauiueams), TEPMUHBI U
TEPMUHOJIOTH3UPOBAHHBIE CIIOBOCOYETAHUS (YCIOBUA ONAAMbL, YCMAHABIUBAMb O0€N08ble
OmHouleHUs), YCTOWIMBBIE CIIOBOCOYETAHUS WM Kiwniie (B omeem na eawe damuposanHoe
nucLM0), COOMpaTebHbIe CYIIECTBUTENBHBIE (UHOpMayus), CyIeCTBUTEIBHbIC, BhIpAKAIOIIHC
COBOKYITHOE EIIMHCTBO (s0epHoe opydicue), TIaroibHbIe CYHICCTBUTENbHBIC (passumue),
rJaroiisl B popMe macCUBHOTO 3aiiora, Hapeuus (omHocumenvbHo, ckopee).
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