
99 

детей не только к прекрасному, но и к изучению иностранного языка. Компен-

сируя дефицит языковой среды и создавая соответствующее пространство реа-

лизации полученных знаний, умений и навыков в практической социально и 

личностно значимой деятельности во внеурочное время, этот вид внеурочной 

деятельности на данном этапе в рамках реализации ФГОС призван обеспечить 

развитие не только предметных, но и метапредметных компетенций [4]. 
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The Internet has had a great influence on all areas of life, including interper-

sonal communication. Online communication is often very different from face-to-

face or traditional written communication. 
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Social networks are usually thought of as Internet platforms or sites where reg-

istered users themselves post personal information (only what they think is relevant, 

i.e. content is created directly by the users) and communicate by establishing inter-

personal social connections. 

The first social network was Classmates.com, created in 1995, where users 

could find classmates, fellow students, and colleagues. It continues to exist today. As 

of August 2018, three of the 15 most popular social networks in the world are Face-

book, YouTube and Instagram [4]. In 2021, Tik Tok was added to their list. The 

number of visits to each of them exceeds a billion per year. Therefore, the study of 

communication strategies in the new realities is of interest to specialists studying lin-

guistics and intercultural communication. 

Internet communication has expanded the possibilities of communication (text 

messengers, video chats, social networks), the process of communication between 

people has become more attractive due to the convenience of communication. 

The main feature of online communication is that participants in the conversa-

tion are not able to see each other, they interact through a written comment or text in 

a chat, conversation, social networking. 

According to T. Y. Vinogradova the reasons for using the Internet as a tool of 

communication are the lack of interaction in the real world and the opportunity to re-

alize personal qualities, roles, various emotions, which for some reason cannot be re-

alized in real life [3, p. 146 - 147]. 

As the main characteristics of communication on the Internet Vinogradova sin-

gled out the following: 

1) Anonymity. On the Internet there is general profile information of partners, 

and in some cases – only a photo. This does not allow a realistic perception of the 

identity of the interlocutor. People may hide or disguise information about them-

selves, which leads to a feeling of looseness and makes them feel free to speak with-

out fear. As a result, many users may resort to insults, swearing, and sexual harass-

ment because they know that the likelihood of exposure is minimal. 

2) Peculiarities of the process of interpersonal perception in the absence of 

nonverbal information. As a rule, a strong influence on the perception of the interloc-

utor has stereotypes and identification mechanisms, as well as attitudes as expecta-

tions of the desired qualities in the other person. 

3) Spontaneity and desirability of contact. The user chooses with whom and 

how to communicate, and can interrupt communication at any time. 

4) The emotional component of communication is hampered, but at the same 

time it is an attempt to fill the text with emotions, either by using special emotional 

icons or by expressing emotions in words (in brackets after the text). 

5) The desire for atypical or non-normative behavior. Very often users manifest 

themselves differently than it is accepted in society, play roles that cannot be realized 

in real communication. 

Speech strategy is a series of speech actions aimed at achieving communicative 

goals of conversation, both real and virtual. The speaker (writer) organizes his or her 

speech actions according to a certain thought plan, in accordance with the conditions 
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of communication, role and personal characteristics of the interlocutor, the traditions 

of communication [2]. 

Modern linguistic studies classify speech communication strategies in different 

ways, based on different principles L.G. Lisitskaya distinguishes two main types of 

speech strategies in Internet communication: cooperative and non-cooperative (pro-

vocative) [3, p. 146 - 147]. 

Cooperative speech strategies include informational and interpretive dialogues 

(transmission of specific information, communication between two or more people). 

Non-cooperative (provocative) speech strategies are interactive communication 

(speech clashes, fights, etc.) that violate the norms of conversational dialogue. 

There are many types of cooperative speech strategies in Internet communica-

tion. According to N.N. Kirillova, the main of them can be considered the following: 

1. Politeness, honesty and confidence. Communicators communicate tactfully 

and respectfully and trust each other's words. 

2. Intimacy (open communication). Participants show desire and ability to state 

their position and readiness to consider the interlocutor's position. 

3. Refusal of a choice. The communicator refuses the initiative of decision-

making on behalf of the partner. 

4. Detachment. Participants show restraint, unobtrusive communication with 

interlocutors. 

5. Compromise. Communicants resolve disagreements through mutual conces-

sions and accept the position of the other. 

6. Cooperation. The interlocutors cooperate in order to work out a solution that 

will satisfy everyone. This requires combining different points of view and bringing 

together the opinions of the interlocutors [3, p. 146 - 147]. 

On the other hand, non-cooperative (provocative) speech strategy is aimed at 

obtaining information that the interlocutor does not want to give voluntarily, or de-

stabilizing the emotional state of the other party. As E.N. Zaretskaya, it is often done 

inclusively, through the conscious choice of certain speech and language means [3, p. 

146–147]. As a socio-psychological phenomenon non-cooperative (provocative) 

strategies of Internet communication are considered by many authors as deviant and 

there are many types of them, the main ones are: 

1. Astroturfing. Uses sophisticated software on Internet forums (bots, multiple 

fake accounts, hidden advertising banners, etc.). They exercise systematic and orga-

nized influence on the opinions of a virtual audience in order to artificially create and 

impose "public opinion" in their favor. 

2. Cyberbullying is aggressive and deliberate actions committed by a group or 

a single person using electronic communications against a victim who cannot easily 

defend himself or herself, repeatedly over a long period of time. 

3. Trolling is the action of provoking confrontation by posting provocative 

messages, often containing offensive material, on non-private communication forums 

of Internet users [1]. 

Today it is evident that trolling, which is one of the main types of non-

cooperative (provocative) communication strategies, has a negative impact on Inter-
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net communication as a whole, since all Internet users can be attacked by online abus-

ers. The greatest danger in this situation is that the annoyance and irritation of the "vic-

tim" of trolling can be transmitted to real people and disrupt interpersonal communica-

tion outside of virtual life in the form of scandals and quarrels [3, p. 146–147].  

Thus, Internet communication is a special type of communication in the global 

network Internet, which has its own features, such as: anonymity, the peculiarity of 

the course of processes of interpersonal perception in the absence of non-verbal in-

formation, voluntary and desirable contacts, the difficulty of the emotional compo-

nent of communication and the desire for atypical, non-normative behavior. 
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Качество высшего образования является актуальной проблемой, которой 

на протяжении последних лет уделяется особое внимание.  
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