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MeToaonorus oLeHKN YpPOBHS pasBUTMUS
LLIEPUHI-3KOHOMUKM

[ITepuHT-7KOHOMHUKA, WJIA SKOHOMHUKAa COBMECTHOTO HCITOH30BAHMUSI, SB-
JSieTCS OJTHOM M3 caMbIX JUHAMUYHO pa3BHUBAIOIIUXCS cdep d3KoHOMUKH. OHa
NIpeICTaBIIsIeT cOO0H CUCTeMY, B KOTOPOU TOBaphl U yCIyTH MPEIOCTABISIOTCS
noTpeOUTesIM Ha BPEMEHHOW OCHOBE, YTO IMO3BOJISIET 3P PEKTUBHO UCTIOIB30-
BaTh PeCypChl M CHMXKAeT MOTPeOHOCTh B cOOCTBeHHOCTH. IllepuHT-3KOHOMHUKA
o0ecrieyrBaeT yCTOWYMBOE pa3BHUTHE, MOCKOIBKY TMO3BOJNIsIEeT 3((HEeKTHBHO HC-
NIOJIb30BaTh pecypchl U cHUXkaeT motpedsenue [1]. [Tomumo sToro, sKOHOMHKA
COBMECTHOTO WCIIOJh30BaHUs oObOecreunBaeT TpaHCHOPMAIMIO COIUATBHBIX
HOPM U IIEHHOCTEH, CBSI3aHHBIX C COOCTBEHHOCTHIO M MoTpebienuem [2]. Bos-
pacTaroliee 3HaYeHHe MePUHT-OKOHOMHUKH TTPUBOJIAT K HEOOXOIUMOCTH pa3pa-
OOTKHM COOTBETCTBYIOITUX MHCTUTYIIMOHAIBHBIX PAMOK JUISI OIEHKH U TOCIIey-
IOILETO PEeTyJTUPOBaHNUS 3TON ChEpHI.

B coBpemeHHON XO34MCTBEHHOM CHUCTEME AMIUPUYECKHU TSHKENIO ONpejie-
JIATH JIOJFO IIEPUHTA B SKOHOMHKE CTPaHBI B IIEJIOM H3-3a MPOOEIOB B METOI0-
JOTHUHM ee WuccienoBaHus. TeM He MeHee, OTICNbHBIE HCCIIeI0BaTeIbCKUE
areHTCTBAa MPOBOJIAT aKTUBHYIO pabOTy B JaHHOM HallpaBJICHHH.

The Consumer Choice Center (CCC) — 3To MeXayHapoIHas HEeKOMMep-
YyecKasi OpraHM3aIvsi, KOTopasi 3aHMMaeTCsl TTPOJBHKCHIEM CBOOOTHOTO PhIHKA
¥ WHHOBAlLIUMA B PEryJIUPOBAHUM MOTPEOUTENHCKUX cerMeHTOB. OlieHKa pa3Bu-
THUS [IEPUHT-9KOHOMUKH SIBJIIETCSI OJHON M3 OCHOBHBIX cep NesATeITbHOCTH Op-
raHW3allH, TTOCKOJIBKY TO3BOJISICT ONPEACTUTh TeHISHIIMN U MPOOJIeMbl, KOTO-
pbIe MOTYT BO3HUKHYTH B 9TOU cepe, U MPEINPUHITh MephI JJIsl 3allUThI HHTE-
pecoB norpedbuTteneil. The Consumer Choice Center yuacTByeT B pa3paboTke
3aKOHOJATENIbCTBA W TIOJMTHUKH, KAaCAIOUIUXCS IIePUHT-IKOHOMUKH, YTOOBI
o0ecrednTh paBHbIC YCIOBHS JIJIsl BCEX yUYaCTHUKOB pbiHKA. KpoMe Toro, manHast
OpraHu3alys TPOBOAMT MCCIIEAOBAHUS U TOTOBUT aHAIMTUYECKUE OTYETHI, YTO-
OBl TIOBBICUTH OCBEJJOMJICHHOCTh OOIIECTBEHHOCTH O IIIEPUHTE M €ro MpeuMy-
mecTBax. [Ipy 3TOM oIleHKa pa3BUTHs IMIEPUHT-3KOHOMUKH T03BoJisieT The
Consumer Choice Center oOMeHuBaThCs UH(OpPMALMEH U OMBITOM C IPYTHUMHU
OpraHu3alysIMK U YJIy4IllaTh CBOW CTPATETHH ¥ MOIXO/IbI K 3aIATE MPaB MOTpe-
outeneti [3].
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The Consumer Choice Center mpenyiaraer coOOCTBEHHBIM MeETOJ| OIIEHKH
ypoBHS pa3Butus mepuHra — Sharing Economy Index — 3to mHaekce, KOTOpbIi
U3MepsieT YPOBEHb aKTUBHOCTU U Pa3BUTHUSI SKOHOMUKH COBMECTHOI'O UCIIONb-
30BaHUs B ropoze u ctpase [4]. Pacuet SEI 6a3upyercs Ha cieyromux Kitode-
BBIX MapameTpax:

l. Obvem pwvinka wepunea omnpenensieT oOuUwMid o00beM pbIHKA
COBMECTHOTO MCMOJb30BaHUsI B KOHKPETHOM Topojie win peruoHe. OH MOXeT
OBITH U3MEPEH B ICHE)KHOM BBIPa)KEHUHU WJIM B KOJIMYECTBE TPaH3aKIUH.

2. Konuuecmeo nonvsosameneti — YYATBIBaeT KOJUYECTBO CYOBEKTOB,
KOTOpblE aKTHUBHO HCIOJB3YIOT IUIATQOPMBI IIEpUHTa. ITO MOXKET OBITh
KOJIMYECTBO 3aperMCTPUPOBAHHBIX IMOJb30BaTeNel Ha pa3IMYHBIX MiaTdopmax
WJIU KOJMYECTBO aKTUBHBIX MOJIb30BaTelNel 3a onpeie/ieHHbIN Mepruoj] BpeMeHH.

3. Konuuecmeo npednosiceHuii Ha PbIHKE COBMECTHOIO HCIOJIb30BaHUS,
BKJIFOYAsl KOJIMYECTBO OOBEKTOB, KOTOpHIE HOCTYIHBI JJIS apeHAbl WIH
COBMECTHOTO HCMOJIb30BaHUsl (HalpuMep, aBTOMOOWIIH, KUJIbE, BEIOCUIIEeIbl U
T. 1.).

4. Ilapamemp  2nyouHvl  pviHKa, KOTOPBIM  Y4UWUTHIBAeT  CTEIEeHb
B3aMMOCBSI3aHHOCTH PbIHKA COBMECTHOTO UCIOJIb30BaHUSsl, BKIIFOUYAsl KOJIMYECTBO
TpaH3aKIUi MeX/1y T0JIb30BATENSIMU U MOCTABIIUKAMU YCITYT.

5. Cmenenv unHosayuli ONIeHUBAET YPOBEHb TEXHOJIOTHYECKOTO Pa3BUTHUS
U WHHOBAaIlMii Ha pPBIHKE COBMECTHOTO WCIIOJIb30BAaHUS. IJTO MOXKET OBITh
KOJIMYEeCTBO HOBBIX MIaT(opM, GyHKUIMA UKW CEPBUCOB, KOTOPHIE MOSIBISIOTCS
Ha pBIHKE, a TaKXe YPOBEHb MHTErpallii TeXHOJIOTHI B MPOLIECC COBMECTHOIO
HCIIOIb30BaHus [5].

BaxHno otMeTutsb, uTo MeTonosorus pacueta SEI MoxkeT ObITh aanTupo-
BaHa U JopabOTaHa B 3aBUCHMOCTH OT KOHKPETHBIX OCOOCHHOCTEH W HYXI pe-
TMOHA WJIM CTpaHbl. PaHXypoBaHUe CTpaH MO JaHHOMY MOKazaTeNio MpeJcTaB-
JeHo B Tabum. 1 [6].

[To pe3ynbraTaM OLIEHKU JUAEPOM PEUTHHIra Ha MPOTSIKEHUU ABYX JIeT B
2021 u 2022 romax ObL1a DCTOHUA U €€ cTojula — TalinH — ¢ MAKCUMaJIbHBIM
nokasareneM 110. CocraButenu AaHHOIO peUTHHra yTBEpXKOAlOT, YTO ATO pe-
3yJbTaT CTPEMUTENBHOTO POCTa TypU3Ma, KOTOPbIA CIIOCOOCTBOBANI Pa3BUTHUIO
WHCTUTYLIMOHAJILHON cpeibl U MHPPACTPYKTYpbI iepunra. Ciaenom 3a JInaepom
unyt ['py3us, bpasunus, Aprentuna, [lonema. 3a nepuon 2021 — 2022 rogos
Ha OJIUH TOPSIAOK CHU3WJICS PEUTUHI pa3BUTUSI TaKUX CTpaH, Kak ['epmaHus
(Mronxen, ['amOypr, bepaun), [loptyranus. 3HaunTenbHOe MajieHUe MPOJAEMOH-
CTPUPOBAJ PEUTUHT pa3BUTHS LIEpUHT-3KOHOMUKH JlaTBuu 1 JIuTBbl (O 2-ro Ha
7-0e MecTo).

Ilo pesynbratam peiitunra Sharing Economy Index 2022 B Tom cTpaH
BOIIIA pa3BUBalONIMeCs CTpaHbl U cTpaHbl BocTouHoit EBpornbl, koTopbie 06a-
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JAroT JIydineid nHGPaCcTPpyKTypoOu IIepruHTa MO0 CPaBHEHUIO C JIUJepaMu MHUPO-
Boli sKoHOMHUKH. Hambosiee pa3BUTBIM TOPOJOM COBMECTHOTO MOTpeOJieHUs B
KHP ctan Illanxaii (12-e mecto B 2022 roxay, 8- mecto B 2021 rony). Cpeau
CHI" munepom B 2022 roay crana Pecrybnuka bemapycs (r. MuUHCK) ¢ pe3yiib-
tatoM 15-e mecto, 60 6amnoB. OgHako u B Kutae, u B benapycu npousoiino
HEKOTOpOe CHI)KeHHE UHIeKCa Pa3BUTHS IEPUHT-9KOHOMHUKH.

Tabmnura 1
PankupoBanue crpad no Sharing Economy Index
Mecto B MecTto B Crtpana I'opon Peiitunr | Peittunr
Nunexce Nunexce 2022 2021
2022 2021

1 1 DcTOHUS Tanmun 110 100

1 1 ['py3us Tounucu 110 100
1 2 bpazumus Can-Ilayny 110 95

1 - ApreHtuHa bysnoc-Alipec 110 -

2 2 [Tonbma Bapmasa 105 95
2 2 Ykpanna Kuen 105 95
2 3 Mekcuka Mexuko 105 90
3 4 I'epmanust MioHxeH 100 85
3 4 [lopryramust JIucabon 100 85
4 5 ['epmanus ["amGypr 96 83
5 6 Uranus Pum 95 80
5 6 PymbIiHES byxapect 95 80
5 6 Ucnanus Manpun 95 80
5 6 Uranus Muan 95 80
5 6 Wcnanus bapcenona 95 80
6 7 ['epmanus bepnun 93 78
7 2 JlaTBusg Pura 90 95
7 2 JIntBa BuibHIoC 90 95
7 6 Cepbust benrpan 90 80
7 8 BenukoOGpurtanus Jlonnon 90 75
7 8 ABcTpanus Cunueit 90 75
7 8 Jlanus Konenraren 90 75
7 8 DpaHuus [Tapmx 90 75
7 8 CIIA Can-®paHucko 90 75
8 10 Yexus IIpara 85 70
12 8 Kuraii [Tanxait 75 75
15 12 benapyce Munck 60 65

C namei IMO3UIHH, OLICHKAa YPOBHS PA3BUTHA LICPUHI-3KOHOMUKH IIPCI-
CTaBJIACT OCO6YIO 3HAYUMOCTD, ITIOCKOJIbKY ITO3BOJIACT OIPCACIINTG TCHACHIUN U
ImoTeHOouall pa3sBuUTUA ,I[aHHOfI SKOHOMUYECKOMN MOZACIHU B CTpaHE. ITO MOXKET
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IOMOYb OIPeAeTUTh IPUOPUTETHI B 00JACTH MOMUTUKA U MHBECTHLIMNA JIJIs TIOI-
JEPKKU U Pa3BUTHUS LIEPHUHI-3KOHOMUKH. O4eBUIHO, YTO MpUBEJCHHAs METO-
JIMKa OLEHKH YPOBHS Pa3BUTHS [UEPUHT-3KOHOMUKH MOKET TOMOYb ONPeIeTUTh
CTENeHb TEXHOJOTHMYECKOr0 Pa3BUTHS M COLMAIBHOM AaKTUBHOCTH B CTpaHe U
CrocoOCTBOBAThH BBIPAOOTKe Mep JJisl OOecTieueHus ee YCTOMYUBOTO pa3BUTHS.

B nesnom, oleHka ypoBHS pa3BUTHS LIEPUHI-OKOHOMUKHU CTPaHbI SIBISETCS
BaXXHbIM MHCTPYMEHTOM HOBOM SKOHOMUYECKOH MOJIeNH U BBISIBIEHUS BO3MOXK-
HOCTEeH JUIsl yIy4IIeHHs COLMaIbHOIO U 3KOHOMHUYECKOro 0Jaromnoiay4us ooie-
CTBa.
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