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Modern society has long perceived fitness as a multifaceted phenom-
enon, which cannot but cause various scientific disputes.and-discussions
about its most important conceptual foundations in the theory and prac-
tice of physical culture: nature, content and basic functions'.

Many scientists today consider the influencevef physical culture,
sports, as well as various fitness programs as on|the body of a single per-
son, some certain age group of persons or,on‘the economy of a city, re-
gion, country?.
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A number of authors examine the regional fitness services market, re-
searching consumer preferences of citizens of the studied region, as well
as the infrastructure of fitness clubs and the range of fitness and sports
services provided by them in their publications®.

It should also be noted that the most recent developments in the fit-
ness industry are mainly engaged in foreign scientists from the USA?,
Canada’, Japan®, China’, Malaysia® and various European states’, but in
recent years the interest in studying this category has also appeared in
Russia'® and Ukraine'.
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In the view of constant desire towards economic growth, which
was largely today provoked not only by the huge volume of lending to
the modern world economy, but also with the active introduction of IT
technologies into the labor process of modern society, which provokes
a significant decrease in its motor activity and, as a result, a decrease in
the level of physical development, functional fitness, physical and mental
performance, as well as health indicators in general. This marked trend
stimulates the modern economy in the direction of increasing the im-
portance of health as a personal factor of an individual'?. Therefore, most
highly developed countries showed special concern for human resources,
the quality and quantity of which directly affected the state of theirecon-
omies. For example, the United States is still a state, in which over 43% of
the population is involved in regular physical education and sports', in
Germany this figure exceeds 61 %' and in Russia a little.over 30 %'. As
for the Republic of Belarus, in our country, at present, only a 22% of the
population prefers regular fitness and sports activities™.

Addressing the needs of the population for systematic physical edu-
cation and sports with a view to strengthening'their health continues to
be a major public concern. In this regard, there is an objective need for
the effective development of physicalieducation, recreation and sports and
mass work for the benefit of all mankind'’20.

In order to study consumér preferences in the consumption of vari-
ous sports and recreational services engaged in various fitness clubs in
Gomel, a study was organized and conducted on the basis of question-
naire, in which 607 (Gomel citizens took part (211 men - 34.8% of the
surveyed and 396;wemen - 65.2% of the respondents) of various ages who
live in different\areas of Gomel (Republic of Belarus). The study, using
the questionnaire survey method, was conducted in two forms: printed
(printed questionnaires were distributed at various fitness clubs to people
who had such a form of answers to questions more acceptable - mainly
the population of senior and retirement age) and electronic form using
the-Internet platform “Google forms” (this form was convenient for most
respondents surveyed, since the link to the proposed questionnaire was
sent to them directly through the social network of the visited fitness cen-

12 Gusinets E.V. (2020). Features of consumer preferences engaged in fitness clubs
in Gomel // Era of science. Ne 22. P. 96-108.

13 Repkin S.B. (2015). Organizational and economic aspects of sports development in
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14  Repkin S.B. (2015). Analysis of the sports management system in Germany //
Accounting and analysis. Ne 3 (219). P. 3-7.
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ter and did not cause rejection among the respondents).

The study had been conducted for 3 years (from 2018 to 2020) and
helped to identify a certain set of popular physical education services and
significant places of obtaining them, as well as certain factors that have
the greatest influence on the preferences of fitness centers in choosing
sports and recreation services.

We developed basic characteristics for the in-depth study of fitness
service consumers that reflect the consumer needs of those engaged in
various fitness centers:

- Attitude to own health and the ways of its improvement;

- Frequency and duration of activities at the attended fitness centre'or
club in the weekly cycle, as well as previous experience of physical activity
in the past;

- Targeted installations of fitness and sports activities;

- The most popular types of fitness programmes and health systems,
including those based on gender, age, type of activity and income;

- Structure of personal environment when visiting health training;

- The content of the main reasons that preyent regular activities in
training halls, swimming pools and fitness ¢lub premises;

- Price range of most popular fitnessisecvices;

- Individual preferences in the selestion of sports events and facilities,
as well as sports facilities for additional self-employment or organized ac-
tivities, depending on gender, age, type of activity and income;

- Individual assessment ofthe price and the quality of services provid-
ed and the degree of satisfaction of the consumer’s needs;

- The amount of income of the consumer and their monthly expenses
for physical education and recreational activities;

- The amount-efipotential expenses of buyers of fitness services, pro-
vided that théir'consumer requests are as satisfied as possible;

- Constmerrequests in the construction of new sports facilities on the
basis ofithe population’s residence.

The results of the study show that the majority of the respondents
(98%) show a high interest in their health. An attentive attitude to one’s
own health gradually takes shape of an important value setting of a per-
son in modern Belarusian society. At the same time, it should be noted
that when answering the question of the questionnaire “What do you
usually do to improve your health?” respondents did not always answer
in accordance with the previously stated interest in their own health. The
answers to this question are presented in table 1 in order of importance
according to the survey results.
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Table 1. Results of the answers to the question “What do you usually
do to improve your health?” (n = 607 people).

Ne Question answer option Result
% peo.
1 Doing regular exercise 82 498
2 I don’t smoke 65,1 | 395
3 I try to monitor my diet 63,6 \386
4 Strolling outdoors 51,9 315

5 |Ido not consume sugary drinks Coca Cola, Sprite, Pepsi, etc:) (49,4 | 300

6 | Thardly drink alcohol (I can only afford to drink on holidays) | 46,3 | 281

7 Taking various vitamins and/or 44,8 | 272
biologically active supplements

8 Regularly drink enough water (8-9‘cups'per day) 41,2 | 250

9 |Ifollow the sleep and rest mode (I sleep for at least 7-8 hours) | 38,1 | 231

10 Do not drink alcohol (never, even on holidays) 18 109
11 I regularly,go to the bath 16,3 | 99
12 I am engaged in hardening and quenching 6,8 41
13 Do not drink drinks containing caffeine (coffee, tea) 5,8 35
14 I visit medical sanatoriums, recreation centers 4,6 28
15 Do nothing 1,2 7

As it is shown in table 1 about 65% of respondents follow their diet and
do not smoke, while only over 41% regularly drink enough water and take
various vitamins and/or biologically active supplements. Less than 7% of
respondents are engaged in hardening and quenching, do not consume
caffeine containing drinks such as coffee or tea, and periodically visit san-
atoriums, recreation centers and other health facilities. Half of all respon-
dents find time for outdoor walks and do not consume sugary drinks. It is
encouraging to note that 85% of respondents regularly perform physical
exercises, despite the fact that all these people are visitors of fitness cen-
ters, and it can be concluded that about 15% of all respondents are those
who visit such institutions from time to time. As for the attitude to alco-
hol, only 18% of respondents practice complete refusal, while slightly less
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than half of fitness centers (46.3%) occasionally allow themselves to drink
alcohol on holidays. These numbers are significantly different from what
we received in the population study. Living in various areas of the city of
Gomel, published by us earlier in the peer-reviewed collection “Econom-
ic Science Today” (issue 8, 2018). Here are some of the results of those
studies: “less than 40% of respondents monitor their diet and regularly
exercise, only 50.9% of respondents do not smoke and a little more than
20% never drink alcohol, and 27.2% can afford to drink only on holidays.
It turns out that more than 80% of the population of Gomel drink alco-
hol. This is clearly evident from two completely independent studies. Le$s
than a third of respondents pay suflicient attention to the quality oftheix
sleep and the amount of water consumed ™.

The data show that Belarusian society, despite the high level'ofaware-
ness, still does not take its health seriously and sometimes even.lightly.

A survey of residents of Gomel engaged in fitness centersmiade it pos-
sible to determine significant target settings (motivations for consump-
tion) of direct consumers of fitness services (Table«2):

Figure 1. The main motives for the consumption of fitness and sports
services engaged in fitness centers in Gomel.

As can|be seen from figure 1, the main motive for fitness and sports
activities in fitness clubs (more than 79% of respondents) consider it pos-
sible’te have a beautiful physique; have good health and mood - 72% and
the'desire to improve health - 68.2% are the second and third most im-
portant consumer motive for regular recreational training.

So, through the determination of significant motives for training in
fitness clubs, it was established that in the city of Gomel, fitness and sports
services play a significant role in the practical realization of the diversity
of social functions of physical culture, which satisfy not only the individu-

18  Gusinets E.V. (2018) Peculiarities of consumer preferences of residents of Gomel
in the choice of sports and recreational services / Economic science today: col. scient. art.
BNTU. Minsk. Issue. 8. P. 194-203.
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al’s need for health improvement but also the emotional, recreational and
communicative needs, as well as in improving physique, in the formation
of a beautiful and attractive appearance, matching fashion trends, etc.

Figure 2. The results of the answers to the question “Were you en-
gaged in any sport or exercise in childhood (under 16‘years old) in addi-
tion to physical education and health lessons at school?”.

A study of consumers of Gomel fitness services market made it possi-
ble to establish that 64.4% of respondents; even at a young age (under 16),
were engaged in sports sections and elubs or were student-athletes of spe-
cialized educational and sports institutions: children’s and youth sports
school, a specialized children’s and youth school of the Olympic reserve,
etc., 85% of them — moré than two years old.

According to along-term survey, the most popular sports in Gomel
were highlighteds athletics and weightlifting, powerlifting, game sports
and various types of martial arts (wrestling, karate, boxing, etc.). It is
also noteworthy that 27.7% of those participating in the survey did not
engage in regular physical exercise in childhood past physical education
and héalth Tessons conducted at school and 4.9% of respondents had an
exemption from exercise for health reasons (Figure 2).

As it is seen from Figure 3, the top five of the most popular sports and
recreational areas in Gomel are represented by the following sports and
fecreational activities:

1. Fitness classes - 55.8%;

2. Athleticism and bodybuilding in the gym - 29.8%;

3. Shaping activities - 11.7%;

4. Functional training “Crossfit” - 11.2%;

5. Aerobics activities - 7.7%.

As you would expect, fitness wins here, which has gained great pop-
ularity throughout the world, which continues to grow, especially among
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Figure 3. The most popular sports and recreational areas according to
the questionnaire survey (n = 607 people).

women, as a fashion for sports, even rather athletic female figure has
not stopped over the past decade. Given that almost 2 times ‘more wom-
en participated in the survey than men (65.2% versus 34:8%),.the results
of athleticism compared to fitness are clear to us, singe the bodybuilding
and athleticism gym is chosen mainly by men (83%"of men surveyed ver-
sus 17% of women). The most attractive here in ‘eut ‘'opinion is crossfit. It
has grown recently not only in Belarus, but also.in Russia and the fact that
more than 11%, and this is every 10 visitors.of fitness clubs, and considering
that the men in the survey were 2 timessmaller, than women, then every
fifth man is ready to choose today a branded physical training system cre-
ated by Greg Glassman, high-intensity training under the name “Crossfit.”

The study focused on the ‘activities, education, age and material
well-being of Gomel fitness service users. In our survey, we also did not
bypass the issues of accessibility and satisfaction with the quality of sports
and recreational services consumed.

The majority of those involved come to training alone — 69% of re-
spondents, 23.6% are engaged with friends and colleagues in work and
only 5.6% with family. We associate such a low percentage of family visits
of fitness_centers with the lack of full-fledged family fitness clubs in our
city and-those respondents who visit with the family most likely mean
their second half or adult children, not toddlers.

More than 30% of respondents note the fact that their fitness center is
in the most convenient place to visit and they are not going to change it
to another, while 15.7% are ready to easily moving to another fitness club,
located in a place more accessible to them, only if, that its equipment will
be no worse than that which they are currently visiting, and 2.6% of those
involved would change their health club for another only because of the
appearance of a closer one, regardless of its equipment. To the question
“Would you change the place of study to a closer place to your place of
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residence or work if there was such an opportunity?” 24.1% of respon-
dents said: “No, I really like the way the instructor of this fitness center
works and 9.2% answered the same question in the affirmative, but only
if it was a branch of the center that they visit. The above question caused
difficulties with the answers to 5.9% of respondents.

Analyzing the presented data, we see that the success of the modern
fitness club is primarily its walking accessibility or convenient location,
as well as high-quality equipment, the availability of highly qualified spe-
cialists and a developed branch system located in the main areas of the
city. Applying such a strategy, you can be sure that more than/80%: of
customers will remain in such a fitness center.

Table 2. Gomel Fitness Club Monthly Expenses and"Total Monthly
Income for the Whole Family in rubles (BYN).

Costs of fitness services | Result | Total monthly income for the | Result
(in RUB, BYN) (%) whole family'in rubles (BYN) | (%)
5-10 1,6 till 265 2,8
11-15 1,3 265 - 400 4
16 - 20 3,8 401 - 567 8,3
25-30 10,2 568 - 767 12,9
31 -40 16,3 768 — 1133 27
41 -50 23,2 1134 - 1500 16,6
51-70 18,8 1500 - 2000 13,1
7190 6,9 2000-2500 9,8
90-200+ 9,2 2510-3000+ 2,7

As it is seen from Table 2, the actual monthly expenses of those en-
gaged in fitness clubs in Gomel for the payment of the corresponding ser-
Vices vary quite alot and, as expected, largely depend on the total monthly
income for the whole family. In gray, the table indicates the correspond-
ing values that most accurately reflect the dependence described above.
23.2% of respondents have the opportunity to spend 41-50 rubles a month
on fitness services, while only 17.3% of residents of the regional center
can afford expenses for these services that exceed 70 Belarusian rubles or
about $29 (US dollars); at the same time, more than 75% of respondents
spend 25-90 rubles (BYN) or $10-37 monthly on these services.
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The data presented in the table also show that more than 79% of con-
sumers of fitness services have an average monthly income for the whole
family in the range between 568 and 2500 Belarusian rubles (BYN) or
235-1037 dollars, respectively, and they represent the main share of con-
sumers in the market of fitness and sports services. “In this regard, the
planned growth of the average wage by the Government of the Republic
of Belarus will undoubtedly have a positive impact on the demand of citi-
zens for better physical education and health services, thereby increasing
the number of services consumed per capita and, accordingly, the total
cost of their consumption™.

Examining the financial capabilities of fitness services consumers;we
managed to find out that almost 70% of them have their own housing
and 62.6% have at least one car, while the quantitative composition-of the
family interviewed is as follows: 32.1% are a family of three, 27.2% are 2
people, 26.9 - 4 people, 7% are one person and less than5% are families
with 5 or more members.

From the presented data, it turns out that the main share of the market
for fitness services belongs to small families, since the income and cash
expenses of large families, as well as the time spent on raising and manag-
ing children, do not allow many of them to attend fitness clubs.

Quite often it happens that people cannot attend sports and sports
facilities and classes in fitness clubs, forwvarious reasons. By studying the
consumer preferences of the residents of the regional center of Belarus,
we could not circumvent this preblem. According to the study, the main
factors limiting the possibilityrof physical education and sports are:

1) lack of free time - 4217% of respondents;

2) lack of required funds - 11.9% of respondents;

3) there is no ¢ompany to visit together and 4.1% of respondents are
hindered by theitown laziness;

4) the consumer is a novice, so it is too early to increase the number
of workouts,-1:8%;

5) inconvenient location of places for occupations - 1.2% of respondents;

At the same time 33.8% of respondents note the complete absence of
obstacles limiting the possibility of training, believing that they are al-
ready engaged in quite often.

Most users of services provided by Gomel fitness centers have higher
education - more than 70% of respondents and only 23.9% received sec-
ondary or secondary special education at the time of participating in the
questionnaire, while the main age of the majority is 24-40 years (more
than 68% of respondents).

19  Gusinets E.V. (2019). Study of the features of the sports and wellness market in
Gomel // Youth in science and entrepreneurship. P. 484-487.
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As for their type of activity or profession, here the data of the ques-
tionnaire survey were distributed as follows: more than 30% are employ-
ees of private companies and businessmen, about 22% are employees of
state-owned enterprises and the public sector, over 16% are students and
undergraduates, 6.8% are housewives and about 2.8% are schoolchil-
dren and unemployed.

One of the most important issues in the field of marketing of fitness ser-
vices provided by fitness clubs is the understanding that they would like.to
improve or change customers in the work of the fitness center they visit, In
our study, we also did not sidestep this significant component (Eigure'4).

Figure 4. Customers need todmprove or make changes to the work of
the visited fitness center (n = 607 people).

The results presented reflect the need for changes both in the specif-
ic fitness clubs and in Gomel fitness industry as a whole. The constant
problem of limited‘eccupancy was often related to the cost of renting or
building new premises and the price of the services provided rested on the
conditions forstheir provision. Material and technical equipment is also
a constant and completely unsolvable problem of many centers offering
fitness'services. There may be several reasons: from the lack of available fi-
nancialresources of the enterprise to the constantly growing demands of
¢onsumers for the regular updating of simulators, treadmills and various
equipment at least once every 5 years due to the constant improvement of
IT technologies and increasing material and technical progress.

Despite the fact that the majority (79.4%) consider the price of the ser-
vices they consume to be quite adequate, at the same time, every 5th vis-
itor of Gomel fit non-clubs considers an important change that needs to
be taken into account in the work - this is a decrease in the cost of classes.

To the question “Is there enough sports facilities in your area of res-
idence?” 56.8% answered in the affirmative, against 43.2%, who believe
that such facilities are clearly not enough, while 62.8% of respondents
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would like to be engaged in some other sport if the necessary facilities in
their area were within walking distance. This contradiction, it seems to
us, can be explained only by the presence of factors limiting the possibil-
ity of classes in fitness clubs presented above.

Figure 5. The most popular sports facilities in the area-where respon-
dents live (n = 607 people).

Figure 5 shows the most popular sports and{sports facilities in the
area where respondents live. According to thewersion, the top three most
necessary objects engaged in fitness clubstin Gemel included: pool-31.5%
of respondents, sports ground for children—25.7% and workout ground -
21.7% of respondents, respectively.

Conclusion. The study shows that at first glance, the desire and the
desire of fitness clubs visitors'to improve their bodily nature turned out
to be only an external reason for consumption, behind which, as it turned
out, completely different'needs and motives were hidden: to have a good
self-feeling, a desire.to,get-away from everyday monotony, just to relax or
meet with their friends (more than 70% of respondents).

The results(of the study made it possible to establish the fact that
among those'engaged in fitness clubs in Gomel, 15% are non-permanent
consumers who come to training from time to time, usually purchasing
a one‘time or mini-small monthly subscription. As for the attitude to
their health 35% of respondents did not indicate that they do not smoke
in‘their questionnaires, in this regard, we assume that most of them are
either regular or periodic smokers who are actually very frivolous about
their health and attend a fitness club for any reason other than preserv-
ing and strengthening health. A very small number of people - less than
20% refuse to completely use alcohol, regularly visit a bath or sauna, are
engaged in hardening or quenching, visit medical sanatoriums and do not
consume drinks containing caffeine. Only about 40% people are engaged
in fitness centers and clubs, regularly drink enough water (8-9 glasses per
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day) and monitor their sleep and rest patterns (sleep for at least 7-8 hours).

All these data encourage us to organize and conduct special training and
seminars for visitors of fitness clubs in order to raise awareness of the im-
portance of healthy life principles. The programmes should involve clubs’
visitors in practicing healthy habits themselves, offering them discounts
or free subscriptions to health activities as bonuses, as well as instructors,
doctors or teachers who led a healthy life and had a high profile in society.

The main visitors of Gomel fitness centers are people with a middle
and higher income (600-2000 rubles (BYN)), mainly those with higher
education. Their age range is 24-40 years. Most of them have small, fam-
ilies (no more than two children), have their own car and own/heusing.

The most popular activities that most fitness service usérs.prefer are
fitness, athleticism, shaping, CrossFit and aerobics with-everything and
its varieties. In this regard, the work of most fitness clubs.should be based
on these most popular areas.

Analysis of the presented data also shows thatithe sticcess of the modern
fitness club is primarily its walking accessibility,or convenient location. In
addition, important components are: high-quality.equipment, the availability
of highly qualified specialists and a developéd,system of branches located in
the main areas of the city. The application‘of such a strategy, in our opinion,
will save and increase more than, 80% of customers in their fitness centers.

The results of the mass sugveyof residents of the regional center en-
courage us to further study of-the fitness services market not only in the
Gomel region, but also in other regional cities, as well as in the capital of
the Republic of Belarus -'the city of Minsk.

Studies like this,can find practical application in the development of
conceptual proposals for the creation or improvement of regional pro-
grams for thé development of physical culture and sports organizations,
aimed not'only'at maintaining and intensifying the cultural and entertain-
ment léeisure-of citizens, but also at the formation and development of the
concept of a healthy lifestyle based on the mass nature of the consump-
tion of physical education services by various categories of the population.
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Lycuneuy E.B.
ViccnegoBaHue NOTPeOUTENHCKIX 3aIIPOCOB

K/IMeHTOB PUTHEeC-KITYOOB 11 030POBUTENTbHBIX IIeHTPOB I. lomens

B cTaTbe IIpeACTaB/IEHO UCCTIe0BaHMe IOTPEONTETBCKUX 3aIIPOCOB U IIPef-
[OYTEHUIT aKTUBHBIX K/IVEHTOB (UTHEC-KITYOOB U 03ZOPOBUTEIBHBIX LIEHTPOB
r. Tomens (Pecmybnuka Benmapyce). ViccmenoBdHie pacKpbIBaeT pe3yIbTAaThl
MHOTOJIETHETO OIIPOCa 3aHMMAIOINXCA B QUTHEC-KIyOax 1 GUTHeCC-LeHTpax
II0 CIeA VIO MM HaIpaBIeHNAM QU3KY/IbTYPHO>03I0POBUTEIBHOTO U CIIOPTUB-
HOTO MapKeTHHIa: OTHOIIEHME K CBOEMY.3JJ0POBbIO, Lie/IN I MOTUBBI IOTpebIe-
HIA GUTHEC-YCIYT, BO3PACTHAA aKTMBHOCTDL IOTPeOMTENel, MX MaTepuaIbHOe
TIOJIO>KEHNe U POJI 3aHATHUIA, @ TAKXKE KONMMIECTBO U OLleHKA KayecTBa MoTpeos-
eMBIX yCIYT B KOMIUIEKCE C peKOMEHIALMAMM HOTpeOuTeNneil Mo yrIydIeHno
YCIOBUIL UX IIPEJOCTABICHM A,

KnroueBsie croBa: PusyuecKas KyIbTypa 1 CIIOPT, MapKeTUHT (U31MIeCKOIT
KYJIbTYpPbl U CIIOPT4, 3A0POBbe, puTHEC, PUIKYIBTYPHO-03NOPOBUTEIbHBIE U

108 Abstracts





