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ARTIFICIAL INTELLIGENCE ON ENTERPRISE WEBSITES:
INCREASING CONVERSION
THROUGH COMPLEX MARKETING SOLUTIONS

PaccmaTpuBaercsi BIMSHUE HWHTETPAllMM HCKYCCTBEHHOTO HWHTEIICK-
ta (M) B MapKkeTHHroBbIE CTpaTEruu MPEANPUITUN HA YPOBEHb B3aUMOJICH-
CTBHUSA C MOJH30BATENSIMU U MOBBIIIEHUE KOHBEPCUHU Ha UX Beb-caiitax. OcBe-
IIEHBI KJFOUEBBIE acneKkThl npumeHeHus WU, Takue kKak mepcoOHAIM3UPOBAH-
HBIM MAapKETHHT, aHAIUTHUKA TIOBEICHUSI MOJIb30BaTENCH, ONTUMU3AIINS BOPOH-
KM TPOJax, HCIOJb30BAHUE MAPKETUHIOBO-OPUCHTUPOBAHHBIX 4YaT-O00TOB,
a TaK)Ke TECTUPOBAHUE U ONTUMU3AIIUS KOHTEHTA.

Modern enterprises are increasingly recognizing the significance of
integrating artificial intelligence (Al) into their marketing strategies to
deepen user engagement on their websites. Allow us to delve into how
specific facets of Al application contribute not only to effective feedback
but also to heightened conversion rates.

1 Personalized Marketing. Al enables the creation of highly
personalized campaigns, taking into account the unique preferences of
each user. This includes dynamic personalized content, retargeting, and
targeted marketing promotions.

2 User Behavior Analytics. Al algorithms not only identify current
user interests but also predict their behavior. This allows enterprises to
adapt marketing strategies considering expected customer actions.

3 Sales Funnel Optimization. Integrating Al into marketing allows
for a more precise identification of sales funnel stages and optimizing
them to maximize conversion. Automated data analysis systems identify
bottlenecks and propose effective solutions.
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4 Marketing-Oriented Chatbots. The use of Al in chatbots goes
beyond operational responses. They also provide personalized marketing
offers, including product recommendations, special offers, and promotions.

5 Content Testing and Optimization. Al is actively employed to
test the effectiveness of marketing content. Algorithms conduct
A/B testing, identify the best-performing variants, and optimize content
for maximum impact.

The integration of artificial intelligence on enterprise websites is
becoming an integral element of sophisticated marketing strategies.
The use of Al not only deepens user interaction but also significantly
increases conversion, making websites more competitive and responsive to
market dynamics.
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